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at all hard to find. The majority of consumers receive in normal times an income large enough barely to meet their needs for food, clothing, shelter, and meager education. Naturally they cannot pay more for one item without being forced, by their limited incomes, to. pay less for something else of importance to their existence. Thus under usual conditions the ability of consumers to pay results in balanced production of the necessities of life in response to the fixed price levels' that prevail. So long as prices for the different commodities in the list of daily necessities stay in normal balance with each other, consumers quite unconsciously continue purchases steadily.
When for any reason the price upon a necessity of life or other commodity rises out of proportion to increasing wages, the majority of consumers find it necessary to curtail purchases in order to live within their incomes. Thus the influence of prices high in proportion to wages in normal times is to curtail consumption by the masses of consumers receiving the lower incomes. Those fortunate enough to receive incomes larger than the average tend to continue the buying of accustomed quantities of goods in spite of the higher prices. In fact, the prices of some goods rise out of proportion to other articles of which there is unusual scarcity because consumers able to pay guarantee themselves the usual supply by bidding prices at which the masses of consumers can no longer continue normal purchases. The influence of high price upon the mass of consumers, under conditions otherwise normal, is therefore clearly to check or reduce consumption. Conversely, consumption is encouraged or promoted when price falls below normal.
Under normal conditions of free competitive production farmers endeavor to do that which will reward them with the highest profits. Generally a balance in price is reached under these normal conditions which stimulates the produc-